FacuLTy oF EconomICS
BusINESS ETHICS

CLASS INTERNATIONAL UNDERGRADUATE 1" RACZSRAM
Instructor Suwardjono
Office FOE GMU Building, Room B-105

Phone: 548506, 901231-6 ext 206, HP: 0811266656
E-mail: suwardjono@ugm.ac.id; Website: www.suwardjono.com

Office hours By appointment

Course description  This course introduces descriptive and normative ethical principles and their implica-
tion on individual behavior and business environment. This course is designed to dis-
cuss various factors that affect managerial decision making involving ethical issues.
Understanding ethical principles or norms provides insights to socially acceptable
behavior and conduct. Individual ethical and moral values are very personal in nature.
Therefore, this course is not intended to influence and even change the ethical and
moral valees of participants. However, understanding moral and ethical principles
may lead to appropriate ethical decision when one is confronted with ethical dilemma.
After completion of the course, participants are expected to be able to:

Mention and describe ethical concepts, theories, models, or principles.

Apply ethical principles to social or business situations requiring ethical judgment.
Exercise moral reasoning to solve ethical provoking hypothetical or real-life cases.
Provide valid solutions to ethical dilemmas in a managerial or business context.
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Textbooks and Required text:

readings . :
Velasquez, Manuel G. Business Ethics: Concepts and Cases (Upper Saddle River,
NI: Prentice Hall, 2006). Code: V. This book should always be brought to the

class.
Supplementary materials:

Fritzsche, David J. Busines Ethics: A Global and Managerial Perspective (Bos-
ton: Irwin McGraw-Hill, 2003). Code: F.

Jennings, Marrianne. Business Ethics (Australia: Thompson-South-Western,
2006). Code: J.

Additional materials in the form ofscases and relevant topical articles from other
sources may be provided throughout the trimester.

Participant’s Class time will be used by the instructor to confirm conceptually important ideas in

responsibilities each topic of the text materials followed by class discussion and case analysis. Parti-
cipants should read the chapters or topics and other materials assigned before
each class meeting. Class participation is a major part of the final grade.

Participants are expected to attend all the scheduled meetings. Absenteeism is

accounted for in the final grading. As a general rule, a grade will be lowered one level
(e.g. from B to B— and from B— to C+) for each class absence. Since this class deals
with ethics, all ethical behavior in learning should be observed.

Learning method Case method will be applied to this class. This method is one of the types of learning
methods under the student-centered learning (SCL). In this approach, students are
| active learners to find and construct their own knowledge and an instructor serves
' only as a facilitator to help students in achieving learning objectives and in developing
interpersonal skills.
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The course is broken into two parts. Part one (the first seven sessions) was
designed to help students understand ethical principals and theory. In this part, each
student should equip himself or herself with necessary and relevant concepts to ana-
lyze and solve a short case assigned for each class meeting. Before discussing a case,
a student will be called on at random to answer a conceptual question, to describe and
provide examples for the important concepts discussed in the text book, or to brief an
assigned case. Only when it is deemed necessary, the instructor will summarize the
concepts. By this approach, it is expected that the students will change from “hear and
talk” to “read, write, listen, and speak” mind-set in learning.

Part two (after the mid-term exam) will be devoted to group case presentation.
Eleven groups (of three or two members) will be formed and each group is assigned a
case for presentation (total of eleven cases will be discussed).

Study plan
Session Topic Reference Case
1 Learning paradigm, learning contract, Reading 1 Reading 1 will be used for case analysis practice.

and case method practice

2 Ethics and business - V: 3-35 J: Case 1.7 The Movie Ticket; Case 1.8 The-All-
J: Unit 1 You-Can-Eat Buffet (p. 30-31), Case 1.13 Travel
Expenses: A Chance for Extra Income (p. 35)
3 Moral standards and corporate social V: 35-51 V: Was National Semiconductor Morally Responsi-
responsibility F:Chapter 3 | ble? (p. 45); Gun Manufacturers and Responsibility
J: Unit 2 (p.49)
4 Ethical principles in business and moral | V: 57-100 V: Conflict of Diamonds (p.86); ExonMobil, Amerada
reasoning Hess, and Marathon Qil in Equatorial Guinea (p.94).
5 Ethical principles in international con- V:100-119 V: Publius (pp. 118-119); The Auto Company in
text and virtue theory F: Chapter2 | China (p. 224); F: French Frigates Sold to Taiwan
(pp. 2-3).
6 Ethics in Production and Marketing V: Chapter 8 | V: Advertising Death? (p. 279); V: Delivering Pizza
(p. 366); F: Beech-Nut Nutrition Corporation (pp. 32-
33);
7 Ethics in the work place 'S Chapte‘r 7 | V:Peter Oiler and Winn-Dixie Stores (p. 329). F:

Zurich Insurance Company (p. 200); J: Puffing Your
Resume (p. 31)
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Mid exam
8 Individual in the organization and V: Chapter 8
empirical evidence. F: Chapter 5

Group Case Presentation and Tentative Cases

9 Case 1: On Plagiarism

Case 2: The Real Life of a Student: Term Papers for Sale
10 Case 3: Mr. Gates: Genius and Fierce Competitor

Case 4: Working for Eli Lilly & Company
" Case 5: Toy Wars

Case 6: Marketing Ethics: Some Dimensions of the Challenge.
12 Case 7: Brian Weber

Case 8: Wistle blowing: Patrick McCann’s Predicament

13 Case 9: Airline Travel: Safety at what price?

Case 10: Is Employee Drug Testing the Answer?

14 Case 11: Who Should Pay

Review and discussion

Final exam

Note: The cases listed above are taken from Velasquez and various sources. References and master copy of these cases will
be provided.
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